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A NOTE FROM THE HEAD OF 

PUBLICITY AND SPONSORSHIP 

Dear Potential Sponsor,  
 
As Queen’s Musical Theatre (QMT) prepares to mount another exciting production, I would like to 
extend an invitation to you to join us in a partnership that will benefit your company in a number of 
ways. QMT is a student-run organization, which stages two productions a year and gives students a 
chance to participate in the development of professional-quality musical theatre. Our productions 
have a history of being smash hit shows, and consistently play to sold-out crowds. With a successful 
40 years behind us, QMT is excited to present our first production of the year, The Rocky Horror 
Show. With music, book, and lyrics written by Richard O'Brien, the cult phenomenon musical has 
thrilled audiences worldwide with its outrageous content and widely-recognized, upbeat music. 
 
Corporations and local businesses that support our organization are a significant part of what makes 
us one of the most successful student groups on campus, and one of the most successful 
performance opportunities in Kingston. By joining with QMT, your company will be affiliated with 
our devotion to quality, creativity, passion, and the arts. Your association with us will allow your 
company direct access to over sixteen thousand students, Kingston residents, and other theatre-
goers through our various forms of advertising, such as posters, fliers, promotional events, in house 
advertisements, and programs. Through our professionally printed promotional material, your 
company can reach new audiences which will not only position your company as a supporter of the 
arts, but will also further brand awareness to the community.  
 
We are looking forward to the possibility of a union between your company and QMT, and will 
contact you in the near future to discuss this endeavour. Our theatre company is an integral aspect 
of life at Queen’s and any assistance you provide will be genuinely appreciated by both company 
members and our grateful audiences. If you have any questions, comments, or concerns before or 
after that time, please do not hesitate to contact us. We would be thrilled to discuss our relationship 
with your company and how we can tailor your sponsorship to meet the needs of your company.  
  
Thank you for your support,  
 
 
 
Alanna Abramsky 
Head of Publicity and Sponsorship 
613-530-5164 
flamsey32@hotmail.com 
 

mailto:flamsey32@hotmail.com
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A BRIEF HISTORY OF 

QUEEN'S MUSICAL THEATRE 

Queen's Musical Theatre is a student-run organization which stages two professional-quality 

productions each year. We aim to provide an environment at Queen's conducive to positive learning 

experiences for students within a framework of a working theatre company. QMT proudly includes 

students from all faculties – not just drama and music – in all aspects of production. 

The club was formed in 1969 when the Queen's Glee Club, which was established in 1883, made 

significant changes to its mandate. With the 1969 production of The Boyfriend, QMT started 

producing Broadway musicals, as opposed to the more traditional Gilbert and Sullivan operettas. 

With our next show in production, we remember the fifty-two shows we have produced, the 

thousands of local theatre-goers we have delighted, and the countless students who have had the 

opportunity to shine. We look forward to continuing the traditions of QMT for years to come. 

PAST SUCCESSES OF QUEEN'S MUSICAL THEATRE 

2009: Man of La Mancha 
2009: Jekyll & Hyde 
2008: Floyd Collins 
2008: HAIR 
2007: Cabaret 
2007: Into the Woods 
2006: Blood Brothers 
2006: Urinetown 
2005: A New Brain 
2005: Crazy For You 
2004: Lucky Stiff 
2004: Gypsy 
2003: Bat Boy 
2003: Bye Bye Birdie 
2002: City of Angels 
2002: The Music Man 
2001: The Rocky Horror Show 
2001: Pirates of Penzance 

2000: Five Guys Named Moe 
2000: The Wizard of Oz 
1999: A Chorus Line 
1998: Little Shop of Horrors 
1998: Guys and Dolls 
1997: Into the Woods 
1996: West Side Story 
1995: Me and My Girl 
1994: Leader of the Pack 
1994: Kismet 
1993: Fiddler on the Roof 
1992: The Mystery of Edwin Drood 
1991: Camelot 
1990: Pirates of Penzance 
1989: Threepenny Opera 
1987: A Chorus Line 
1987:  Grease 
1986: Company 

1985: Chicago 
1984: The Pajama Game 
1983: Li'l Abner 
1982: Guys and Dolls 
1981: Anything Goes 
1980: Maybe Next Time 
1979: Applause 
1978: Kiss Me Kate 
1977: Dames at Sea 
1976: Brigadoon 
1975: Gypsy 
1974: Bye Bye Birdie 
1973: Wonderful Town 
1972: Cabaret 
1971: The Pajama Game 
1969: The Boyfriend

“QMT consistently features talented performers, and this is no exception, but it also has that 
indescribable something extra.”

- Queen's Journal Review of QMT’s JEKYLL & HYDE, 2009 
 

“QMT's latest endeavour [is] a production that should be seen and remembered for its innovative 
image and youthful passion.” 

- Queen's Journal Review of QMT's HAIR, 2008 



3 

 

COMING THIS JANUARY: 


 

 
The Rocky Horror Show began as a long-running British stage musical that first opened in London on 
June 19, 1973. The book, music, and lyrics were written by Richard O’Brien and developed in 
collaboration with Australian theatre director Jim Sharman. The show toured worldwide over the 
years and first made it onto the Broadway stage in 1975. In that same year, the play was adapted into 
the world-wide cult phenomenon known as The Rocky Horror Picture Show. 
 
The musical follows the story of a mad scientist, Dr. Frank’N’Furter and his deranged “groupies” as 
they welcome the newly engaged couple, Brad and Janet, into their castle. While inside, Brad and 
Janet come into contact with new characters, experiences, thrills and chills. The music is not only 
exciting and entertaining, but is also highly recognizable. The score includes “Damn It, Janet!”, 
“Sweet Transvestite”, “I Can Make You a Man”, and the well-known “The Time Warp” amongst 
others. The musical is both dramatic and humorous and is sure to leave audience members with a 
smile on their faces and a song in their heads.      
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 
 
 

Jekyll & Hyde, 2009. Photo Credit: Emily Herczeg.

 

 

HAIR, 2008. Photo Credit: Tim Fort. 
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FROM A QUEEN’S MUSICAL THEATRE 

ALUMNA 

 
Dear Potential Sponsor,  
 
On behalf of the Queen’s Musical Theatre (QMT) community both past and present, thank-you for 
your consideration in partnering with our organization to present Kingston’s next great theatrical 
endeavour. From my previous extensive experience with QMT while at Queen’s, I believe it is 
important for potential sponsors to understand that any amount of financial donation matters for a 
variety of reasons. Your sponsorship is important not only in supporting this year’s production, but 
also in helping to provide Queen’s students interested in pursing theatre careers with the means to 
explore their passions. Thus, your sponsorship can have a long-lasting effect to encourage 
professional career development in the arts.            
 
During my undergraduate degree at Queen’s, I was fortunate to be involved producing two QMT 
winter productions. Working on both shows secured in my mind the need to pursue a professional 
career after Queen’s in the commercial theatrical arts. My experiences with QMT taught me not only 
personal and business minded attributes such as leadership, responsibility, creativity and 
accountability, but most importantly, expanded my passions and developed my talents and devotion 
for the craft of theatre.  
 
After having just graduated from Queen’s this past spring, I am currently enrolled as a candidate for 
my Master of Fine Arts, in Performing Arts Management, studying in New York City while 
simultaneously interning with a professional commercial theatre producing office on Broadway. I 
find myself continuously reflecting on my involvement and experiences with QMT on a daily basis. 
My work within the Queen’s and Kingston communities has prepared a solid foundation, on which I 
am now building upon with professional education and placements to pursue my dream career. I 
feel greatly indebted to QMT, and our past production financial supporters. I urge you to consider a 
contribution to this year’s production – who knows what future actor, designer or producer will 
benefit from your support...      
 
 
Victoria Schwarzl 
Brooklyn College MFA Performing Arts Management Candidate, 2010  
Producer, HAIR (QMT January 2008)  
Executive Producer, Into the Woods (QMT January 2007) 

 

 

Victoria now – Working the Red Carpet at the 

Broadway Opening of A Tale of Two Cities 

Victoria's Headshot from 

QMT's HAIR, 2008 
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HOW TO GET INVOLVED 

PPLLEEAASSEE  NNOOTTEE:: These are general levels created for your convenience. If you wish to donate anything else: 
publicity, items for raffles, sustenance for our tem, etc., please do. We appreciate support on any level, and we strive to 
have the support of a creative collective community behind us. 
 

DIRECTOR’S CIRCLE SPONSOR ($5000 +) 

¶ Logo will be placed prominently on all fliers and ads 

¶ Organization billed as a Director's Circle Sponsor in the program with your logo prominently featured 

¶ Logo will be displayed along with Front-of-House materials in the lobby 

¶ One full-page ad in the program 

¶ 10 corporate tickets to the opening night performance (Wednesday, January 13, 2010) 

CENTRE STAGE SPONSOR ($2000-5000) 

¶ Organization billed as a Centre Stage Sponsor in the program with your logo displayed 

¶ Logo will be displayed along with Front-of-House materials in the lobby 

¶ One half-page ad in the program 

¶ 8 corporate tickets to the opening night performance (Wednesday, January 13, 2010) 

LEADING PLAYER SPONSOR ($1000-2000) 

¶ Organization billed as a Leading Player Sponsor in the program with your logo displayed 

¶ Logo will be displayed along with Front-of House materials in the lobby 

¶ One business-card sized ad in the program 

¶ 4 corporate tickets to the opening night performance (Wednesday, January 13, 2010) 

SUPPORTING PLAYER SPONSOR ($500-1000) 

¶ Organization billed as a Supporting Player Sponsor in the program with your name displayed 

¶ Logo will be displayed along with Front-of-House materials in the lobby 

¶ One business-card sized ad in the program 

¶ 4 corporate tickets to the matinee performance on Sunday, January 17, 2010 

OUT-FRONT SPONSOR ($250-500) 

¶ Organization billed as an Out-Front Sponsor on the Sponsors page of the program with your name 
displayed 

¶ Name displayed along with Front-of-House materials in the lobby 

¶ 2 corporate tickets to the matinee performance on Sunday, January 17, 2010 

BACKSTAGE PARTNER (UNDER $250) 

¶ Organization billed as a Backstage Partner on the Sponsors page of the program with your name displayed 

¶ Name displayed along with Front-of House materials in the lobby 
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SPONSORSHIP THROUGH 

PROGRAM ADVERTISEMENT 

Professional quality programs are distributed to audience members at each performance. Advertising 
in our programs allows you to directly gain access to the hundreds of individual audience members 
that attend The Rocky Horror Show. In displaying your company name and/or logo and image, you are 
able to increase brand awareness while demonstrating your company's support for the arts. 

 
 

PRICING: $150 Full-Page 
  $100 Half-Page – size roughly equivalent to three business cards 
  $50 Business card size – vertical options available 
 

CONDITIONS:  

Á Businesses submitting advertisements are responsible for creating 
their own designs 

Á All advertisements submitted will be printed in black and white in The 
Rocky Horror Show program 

Á Business are asked to make their payments through cash or cheque, 
addressed to "Queen's Musical Theatre" 

Á Payments and ad designs will be collected in December or at 
your earliest convenience. 

Cabaret, 2007. Photo Credit: Tim Fort. 
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SPONSORSHIP FORM 
Contact Name (s):  ______________________________________________  

Company Name:  _______________________________________________  

Phone Number (including ext. if necessary):  __________________________  

E-mail Address:  ________________________________________________  

Mailing Address:  _______________________________________________  

 ____________________________________________________________  

Do you have a company logo? 

Yes: ________             No: ________ 

CONTRIBUTION VALUE: (see pages 11-12 for details) 

Director's Circle Sponsor: ($5000+) ___________________ 

Centre Stage Sponsor: ($2000-5000) ___________________ 

Leading Player Sponsor: ($1000-2000) ___________________ 

Supporting Player Sponsor ($500-1000) ___________________ 

Out-Front Sponsor: ($250-500) ___________________ 

Backstage Partner: (Under $250) ___________________ 

 

PROGRAM ADVERTISEMENT:  

Full-Page Program Ad ($150) ___________________ 
Half-Page Program Ad ($100) ___________________ 
Business Card Sized Program Ad ($50) ___________________ 
Other (please specify) ___________________ 
 
 
Please make payment by cash or cheque made out to Queen's Musical Theatre. 
Payment (along with this form) can be dropped off or mailed to Queen's Musical 
Theatre, c/o The Alma Mater Society /John Deutsch University Centre /Queen's 
University /Kingston /K7L 3N6. Alternatively, please contact Alanna at 
flamsey32@hotmail.com or 613-530-5164 and we will be happy to pick up your 
donation at your convenience. 

mailto:flamsey32@hotmail.com
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CONTACT INFORMATION 

 
HEAD OF PUBLICITY AND SPONSORSHIP: 
Alanna Abramsky 
flamsey32@hotmail.com  
T: 613-530-5164 
 

PRODUCER 
Emily Herczeg 
7eglh@queensu.ca 
T: 613-539-0254 
 

WEBSITE 
www.queensmusicaltheatre.net 
 

Into The Woods, 2007. Photo Credit: Tim Fort 

mailto:7eglh@queensu.ca
mailto:7eglh@queensu.ca
http://www.queensmusicaltheatre.net/

